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Don’t Miss the Opportunity to Reach a Proven 
Segment of the 50+ Demographic!

AMAC offers a variety of print and digital initiatives. Cross marketing maximizes 
visibility and drives response.

The Media Mix

With an audience of over 2.3 million (and growing), AMAC members, aged 50+, 
are a segment of growth and potential for savvy marketers. We call it the AMAC 
Experience, and it is evident in extraordinary member/consumer engagement and 
proven by an outstanding, year-over-year, 95% advertiser retention rate. 

The AMAC Experience

AMAC members are an elite segment of the 50+ audience. Members are affluent, 
with above-average HHI, high net worth, and are engaged with AMAC messaging 
in the magazine and online. “Between now and 2030, the 18-49 segment is 
expected to grow +12%, while the 50+ segment will expand +34%,” Nielsen 
reports. Businesses make a mistake by thinking only younger generations are 
their future. Research has found that, contrary to stereotypes, people over 50 are 
not “set in their ways.” They can be won over by brands that reach out to them. 
Harvard Business Review reports that any companies that tap into this potential 
stand to gain. In any industry, the first brand to transform its outreach to the 50-
plus set could win over millions of consumers — consumers with more money to 
spend than their children.

The AMAC Difference

WHY AMAC?
AMAC is the fastest-growing membership organization in the country. Since 2007, membership 
has organically grown to over 2.3 million members nationwide. AMAC members know we are on 

their side, which is evident in their loyalty to the Brand and to the partners we work with.
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DEMOGRAPHICS
AMAC has established itself as THE alternative to the AARP, making AMAC members the 

epitome of the 50+ demographic.

78%

27%

Married

Retired

66.5%

87%

College Grad

Homeowner

69%
Over AVG

72%

Income

Travelers

Kurt Meyer  |  888-262-2006 ext. 1038  •  kmeyer@amac.us  •  www.amac.us

DEMOGRAPHICS

Age Gender

0 - 54
55 - 64
65 - 74

75+ 34.6%
Female

65.4%
Male

Age Gender

Married

78%

College Graduate

66.5%

Income

69%
Over AVG

Reered

27%

Homeowner

87%

Avid Travelers

72%

Total Members
1.3 Million
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February 2027 | Volume 21 - Issue 1

PUBLICATION

April 2027 | Volume 21 - Issue 2

June 2027 | Volume 21 - Issue 3

August 2027 | Volume 21 - Issue 4

October 2027 | Volume 21 - Issue 5

December 2027 | Volume 21 - Issue 6

12/11/2026

ORDERS DUE

02/12/2027

04/16/2027

06/11/2027

08/13/2027

10/15/2027

12/18/2026

ADS DUE

02/19/2027

04/23/2027

06/18/2027

08/20/2027

10/22/2027

02/01/2027

IN HOME DATE

04/05/2027

06/07/2027

08/02/2027

10/04/2027

12/06/2027

The AMAC Magazine is mailed to all AMAC members nationwide. Topics include 
money, military news, politics, international news, policy, and health care. AMAC 

boasts over 95% repeat advertisers.

EDUCATION 
UNCHAINED 
EDUCATION 
UNCHAINED 
EDUCATION 
UNCHAINED 
EDUCATION 
UNCHAINED 
EDUCATION 
UNCHAINED 

THE FUTURE OF SCHOOLING IN A POST 
DEPARTMENT OF EDUCATION WORLD

PAGE 28 

Activist Judges Must Be 
Impeached
By Tom Fitton . . . Page 8

Top Ten: DOGE’s Craziest Examples of 
Waste, Fraud, and Abuse Uncovered So  
Far . . . Page 18

JUN 2025  |  $2.95

About

1.2 MILLION
Households

Over

3.75 MILLION
Readers

**AMAC Magazine is a bimonthly subscription**
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1/6 Page (Vertical)
“Insiders Guide” 2.365” w x 4.66” h $9,500

President Donald J. Trump

AMAC’s 2024
Man of the Year

MAGAZINE

THE

MAGAZINE

THE

MAGAZINE

THE

MAGAZINE

THE

MAGAZINE

THE

APR 2025  |  $2.95

PAGE 26

Refocusing Health Care 
by Newt Gingrich . . . Page 8

The Image of God: A Biblical Case for the 
Sanctity of Life . . . Page 12

An additional $1,500 flat rate fee for an A/B split.

** Spread: Trim size is 16.75”w x 10.5”h; image safe area is 16”w x 9.75”h; bleed is .125”
   PLEASE NOTE: 0.75”w area in the center of the spread should not contain text.

* Full Page: Trim size is 8.375”w x 10.5”h; image safe area is 7.625”w x 9.75”h; bleed is            
   0.125”, all full-page ads MUST have bleed.

ALL ADS MUST BE 300 dpi + in CMYK COLOR ONLY.
(ADs in RBG COLOR WILL NOT BE ACCEPTED)

** PREFFERED FORMAT IS ** .pdf with settings set to:
(press optimized + all fonts created to outlines or embedded)

WORD + PUBLISHER FORMATS ARE NOT ACCEPTED

FLAT RATES: PRINT
AMAC’s bimonthly magazine is a great advertising opportunity, with over 1.2 million pieces in 

circulation and an estimated readership of over 3.75 million! 

Full Page | OBC

Full Page | IFC

Full Page | PG 3

Full Page

Full Spread

1/2 Page (Horizontal)

1/3 Page (Vertical)

2/3 Page (Vertical)

8.375” w x 10.5” h *

8.375” w x 10.5” h *

8.375” w x 10.5” h *

8.375” w x 10.5” h *

16.75” w x 10.5” h **

7.63” w x 4.66” h

2.365” w x 9.13” h

4.91” w x 9.13” h

$84,400

$74,200

$74,200

$67,500

$121,500

$36,900

$22,500

$45,000

AD TYPE SIZE LIST RATE

PRINT 

AD
SPECS

1/3 Page (Horizontal) 7.455” w x 3” h $22,500

MAGAZINE

THE

MAGAZINE

THE

MAGAZINE

THE

MAGAZINE

THE

MAGAZINE

THE

OCT 2024  |  $2.95

ON THE RECORD:

PAGE 28
TRUMP VS. HARRIS

� e Choice Between 
Two Americas . . . Page 8

by Guest Columnist Franklin Graham

Swing State Focus: � e Six Battlegrounds 
� at Will Decide 2024 . . . Page 12

v18i5-cover.indd   1v18i5-cover.indd   1 9/17/2024   3:05:13 PM9/17/2024   3:05:13 PM

MAGAZINE

THE

MAGAZINE

THE

MAGAZINE

THE

MAGAZINE

THE

MAGAZINE

THE

FEB 2025  |  $2.95

PAGE 22

Trump 2.0 Promises an Era of 
Disruption and Innovation in 
Government by John Solomon 
Page 8

President’s Day: A History . . . Page 12

BEYOND THE
OVAL OFFICE

THE POWER BEHIND TRUMP

BEYOND THE
OVAL OFFICE

THE POWER BEHIND TRUMP

*** OTC: Opposite Table of Contents

Full Page | PG 7 / OTC 8.375” w x 10.5” h *** $72,000

A M AC  M E D I A K I T .  2 0 2 6
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BENEFIT GUIDE

Display ad | OBC

Display ad | Full Page

Display ad | 1/2 Page

5.5” x 8.5” 

5.5” x 8.5” 

4.89” x 3.79”

$195/cpm*

$75/cpm*

$50/cpm*

AD TYPE SIZE LIST RATE

NOTE: Benefit Guide Full Page: Trim size is 5.5” x 8.5”; image safe area is 4.25”x7.75”;
bleed is 0.2”, all full-page ads MUST have bleed.

* cpm = cost per thousand

ALL ADS MUST BE 300 dpi + in CMYK COLOR ONLY.
(ADs in RBG COLOR WILL NOT BE ACCEPTED)

PREFFERED FORMAT IS .pdf with settings set to:
(press optimized + all fonts created to outlines or embedded)

WORD + PUBLISHER FORMATS ARE NOT ACCEPTED

PRINT AD SPECS

MEMBER BENEFIT DIRECTORY
Our Member Benefits Directory is mailed in the new member fulfillment kit, which is sent 

to all new and renewing members. Averaging 40,000 per month.

   MEMBERBENEFITS DIRECTORY

Insurance  |  21

To see all of AMAC’s Top-Rated Benefits 
and to stay up-to-date on all of our Newest 
Benefits visit us at amac.us/benefits

Index

Financial  |  23

Food & Fun  |  27

Travel & Lodging  |  25

Health & Wellness  |  29

National Discounts  |  31

Insurance HEALTH  |  LIFE  |  HOME  |  AUTO

844-420-9262

866-794-2055

844-403-5663

888-962-4545

844-560-2622

888-994-6565

888-603-3249

 866-540-0049

888-623-9595

888-870-2794

855-343-1985

amac.us/flood

amac.us/life-insurance

amac.us/longtermcare

amac.us/rv

amac.us/auto-home-insurance

amac.us/health-insurance-under-65

AMAC Farm & Ranch Coverage

AMAC Boat & Yacht Insurance Program

AMAC Flood Insurance

AMAC Dental Insurance

AMAC Life Insurance

AMAC Long-Term Care Planning

AMAC RV Insurance

AMAC Auto & Home Insurance Program

AMAC Health Insurance Plans

Spot Pet Insurance

AMAC Medicare Advisory Service

Under 65 Years of Age

Whether it’s a small family farm or a sprawling ranch, we have the coverage to meet 
your unique needs.

Flexible marine insurance programs designed to provide broad coverages and 
cost-effective protection.

Let us evaluate your home’s flood risk

Ask about our members-only Liberty Dental plans - created for YOU by AMAC!

Help protect your family with affordable coverage.

An essential step for your future.

Specialized RV insurance coverage.

Discounted for AMAC Members.

Dedicated to helping pets lead longer, healthier lives, easing the concerns of pet 
parents.

Personalized assistance for members turning 65 & those already in Medicare.

Access to health insurance from top rated
National Insurance Carriers. 

21

888-262-2006
amac.us/welcome-to-our-app

Your AMAC App is the place to 
go for truthful, breaking news, 

wherever you are and
whenever you want.

888-262-2006
amac.us/welcome-to-our-app

Your AMAC App is the place to 
go for truthful, breaking news, 

wherever you are and
whenever you want.

888-262-2006
amac.us/welcome-to-our-app

Your AMAC App is the place to 
go for truthful, breaking news, 

wherever you are and
whenever you want.

888-262-2006
amac.us/welcome-to-our-app

Your AMAC App is the place to 
go for truthful, breaking news, 

wherever you are and
whenever you want.

National Discounts  NATIONWIDE PRODUCTS & SERVICES

amac.us/atlas-van-lines

833-833-0736

amac.us/1800flowers

855-446-8790 

877-230-3525

memberdeals.com/amac

866-392-2622

800-901-8893

800-899-4682 

puretalk.com/amac

Atlas Van Lines

American Water Resources

1-800-Flowers

Rescu

Carchex

Entertainment Discounts

Home Title Lock

Powerback - Rehabilitation To You

MyPillow

PureTalk

AMAC members save an average of $990 on their 
state-to-state moves with atlas van lines.

Hassle-free service line and plumbing repairs.

Save 20% on flowers & gifts with Promotion Code AMAC.

Keep you and your loved ones safer during emergencies with the 
fastest way to contact Fire, Police, and EMT first responders.

AMAC members receive $100 off all Vehicle Protection Plans.

AMAC members have access to save up to 40% on travel 
excursions including theme parks and Broadway shows.

AMAC Members save on 24/7 home title monitoring and receive 30 days 
free.

Gain access to exclusive VIP Concierge services. Say goodbye 
to the complexities of the patient intake process.

AMAC Members save up to 80%

Simply smarter wireless. Wireless starting at $10 a month.

MemberDeals

amac.us/brave-booksBrave Books
Brave Books is a Christian publishing company that makes 
books for kids that reinforce pro-God, pro-America values.

31
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FLAT RATES: DIGITAL
In addition to our dedicated email marketing and e-newsletter opportunities, AMAC offers a variety of 
digital touchpoints to keep your brand at the forefront. Driving traffic to your website and keeping your 
brand top-of-mind. The following is a list of guidelines for ad submission into any and all AMAC digital 

media. Each advertisement will be evaluated and is subject to approval.

WEBSITE

Games Sponsorship Billboard
(Must provide all 3 sizes for desktop, 
tablet & mobile viewing)

Games Pop-Up

Poll Leaderboard

1540 x 270px
900 x 130px
540 x 100px

362 x 362px

520 x 80px

$1000 / week

$300 / week

$600 / week

AD TYPE SIZE LIST RATE

EMAIL

Saturday Newsletter Sponsorship
(Includes Newsletter Leaderboard and one
Featured Article with ads linking to your site)

Newsletter Super Saver

Wednesday Benefit Series Tile

520 x 80px
500 x 300px

160 x 80px

145 x 180px

$5.00/cpm*

$500/issue

$500/per send

AD TYPE SIZE LIST RATE

Newsletter Leaderboard 520 x 80px $2.50/cpm*

Newsletter Banner Ad 200 x 200px $500/issue

Dedicated Email Custom $50/cpm*

Daily Newsletter Leaderboard 520 x 80px $300/per send

Daily Newsletter Banner Ad 200 x 200px $200/per send

*cost per thousand

A M AC  M E D I A K I T .  2 0 2 6
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WEBSITE

Games Sponsorship Billboard
1540 x 270px | 900 x 130px | 540 x 100px

Games Pop-Up
362 x 362px

Poll Leaderboard

520 x 80px

The AMAC website is our member HUB. Members frequently come for the news of 
the day, fresh content, AMAC initiatives, pertinent information concerning health and 

finance, and the member benefits center, which are among the frequently visited pages.  
The AMAC website averages about 2.3 million page views each month.

A M AC  M E D I A K I T .  2 0 2 6
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RELEASED EVERY SATURDAY | 7:00 AM (EST)

Inc ludes:
..  L e a d e r b o a r d  B a n n e r

..  A r t i c l e  B a n n e r
..  N e w s l e t t e r  A r t i c l e

( A p r o x .  6 0 0  w o r d s )

Cost = $5.00/cpm

U
NIQ

UE CONTACTS   

AVG. OPEN RATE AVG. CLICK RATE

1.3
MILLION 32% 7%

NEWSLETTER SPONSORSHIP
Our Weekly Newsletter, The AMAC Update, is a significant means of communication 
with members. This popular format is in high demand amongst advertisers - reaching 

over 1.3 million members on a weekly basis.

Leaderboard Banner
520 x 80

Article Image
500 x 300

Leaderboard Banner
520 x 80

A M AC  M E D I A K I T .  2 0 2 6
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DEDICATED EMAIL

Inc ludes:
..  S u b j e c t  L i n e

..  I m a g e s  &  B r a n d i n g *
..  C o p y  /  C o n t e n t * *

..  W e b s i t e  L i n k s
..  P h o n e  N u m b e r

( i f  a p p l i c a b l e )

Cost = $50/cpm

AVG. OPEN RATE AVG. CLICK RATE

1.3
MILLION

33-35% 1-2%

IMAGE & BRANDING
max-width 600px*

no height limit

 * When providing images and assets, high
quality, high-res images are preferred.  
(The displayed “max-width” is for the final 
presentation)

** All AMAC emails are built into a standing
HTML template. Some alterations may be 
required to suit.

 

Speak directly to the AMAC member by sending a dedicated email to the AMAC list.  This email 
will be a promotion of only your product and nothing else. This is the most direct way to digitally 

communicate with the AMAC member.

U
NIQ

UE CONTACTS   

A M AC  M E D I A K I T .  2 0 2 6
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    • All advertisements must comply with the letter of the law and government regulations and to the  
        standards of the Association of Mature American Citizens (AMAC).
    • Company Financials: Company must be sound and in good credit standing.
    • Company must maintain an excellent customer service history.
    • Advertisers may not use the AMAC logo or URL without prior written permission.

The following ad categories will require in-depth evaluation and may be asked to provide additional 
information:
    • All Insurance products
    • Financial investments/products
    • Business opportunities
    • Pharmaceuticals
    • Holistic and vitamin supplements

    • Political ads
    • Ads with sexual content
    • Claim to Cure: AMAC will not publish ads that claim to cure without scientific data substantiating 
        such claims.
    • Personal ads

•	Liability for errors in advertisements shall not exceed the cost of the space occupied by the error.
•	We reserve the right to insert the word “advertisement” in all ads which may be mistaken for news 

articles.
•	Every effort will be made to meet ad placement requests. Failure to meet these requests will not be 

cause for adjustments, refund or rerun.
•	Set up charges on each ad is free, up to 1 hour. Each additional hour of production time will be 

charged at $150 per hour.
•	Advertisers shall notify us of any error in time for correction before insertion or ad will be 

considered acceptable.

All advertising accepted by AMAC is subject to approval.
We shall have the right to revise or reject, in whole or in part, any advertisement.

Acceptable Advertisements

Unacceptable Advertising Subject Matter

Terms and Conditions

AD POLICY
The following is a list of guidelines for ad submissions into any and all AMAC media. 

Each advertisement will be individually evaluated and is subject to approval.
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